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Abstract

Zhuji Yu Xiusong Memorial Hall is a famous local red culture memorial hall in Zhuji area, a window
for promoting red culture, and one of the important red scenic spots. Now, it is facing the situation
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of cultural and creative products vacancy. By examining the status quo of the red cultural re-
sources and red cultural and creative products of the Zhuji Yu Xiusong Memorial, the article finds
that the red cultural and creative products of the memorial have not been reasonably developed at
present. From the aspect of cultural and creative product design, aiming at the existing problems,
this article proposes the strategy of researching and developing the red cultural and creative
products of Zhuji Yu Xiusong Memorial Hall, spreading the spiritual connotation of the red culture
to tourists and consumers, transforming the red resources of Zhuji Yu Xiusong Memorial Hall into
cultural advantages, thus promoting the dissemination and promotion of Zhuji Yu Xiusong’s red
culture, and helping the local red tourism industry to develop healthily.
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Figure 1. Yu Xiusong head sock prototype
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Figure 2. Owl socks prototype
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Figure 3. Yu Xiusong IP image
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Figure 4. Owl lamp
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Figure 5. Stamp collection map
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