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Abstract

With the growing economic strength of our country, people’s consumption level has been signifi-
cantly improved, the development of modern clothing is to adapt to our country’s current economic
take-off. The element of national tide plays an important role in modern fashion design, which is not
only the standard of Chinese traditional culture to self-confidence and self-improvement, but also
the value of freedom of dress. The research on the application of the national tide elements in
modern fashion design is beneficial to clarify the influence of the national tide culture on the
present fashion design and to build an international and mature fashion brand, it is also condu-
cive to the dissemination of Chinese traditional culture with the help of the national tide ele-
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Figure 1. Li Ning’s enlightenment sneaker
campaign poster
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Figure 2. Chinese Li Ning t-shirt
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Figure 3. Semir Wanhualu series short sleeves
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Figure 4. Chinese style short sleeves with
Sichuan brocade ink
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Figure 5. Lingnan lion dance t-shirt
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