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Abstract

As a unique cultural medium, advertising influences people’s perception of traditional culture to a
certain extent, and plays a crucial role in passing down traditional Chinese cultural elements.
Therefore, how to integrate traditional cultural elements into advertising design has become an
important issue for the advertising industry. Calligraphy, as one of the traditional Chinese cultural
elements, has become an inevitable trend in the development of the times. Through an in-depth
analysis of cases containing calligraphy elements in print advertisements, this paper discusses the
use and unique characteristics of calligraphy elements in modern advertisements, with a view to
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inspiring advertisement designers with the unique aesthetics and innovativeness of the integra-
tion of the two, providing references for advertisement enterprises, and better promoting the pros-
perous development of the graphic design industry.
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1. HRRHHE

FEHE LTRSS SRR R, BEgAUN RIRT 5 e dibn i, ERHABES TN
SR, BAERME. BRESOTAERRE, A FAEMMER ERTRE, Fa 7 DRk a
B MOeH, AN ERM A SCRA T . ALY, BENIETAE, FFIT gL R
S Z A EAER AR, TR IR E R 455 2R

W AT LRy 2 —, QP T PARIEARAE 7 I 45K LR L ™1 MIvEte[].
AT, PIARETRINONE. R B TR, HOouR ARSI IO HME. B “ i
MiE” , MR EE, HASEEEE, iy, SUsprd, smEER, T aaERo s
FITER. FHMMEE, mEHS, EMETHETCERER. B, WBEE, HESE. BT
BAMES, e, S, M, RS, 4, HEE I, EAEES. KA. Tl
B, Ak, AT E.

MAEFEAAA KT, T ARG RAREARIE FRE S AV SRr 5, BB T B HIME
SR, B IR 5 Ak E O R T SR PR . AR IL 7SO AR T R T RE . X
SEHRAG A FALARAR . W AT S PR Ie R 1 SIS R &R AR A5 A s 1) i B R b
KL LB A ERINRET), REBAZAHE NRZIR SR,

2. FEI HFRIHEHHER REOIVK 554

HE H AT IR T AR A METHIRA T T, AT SRIIER H s bt e, M bz &
B . BEE N R SRS SRR AW, SR SR CE ek e AR ER,
FOE I H AR BEATHE A QUHT . A DR 2 R R TR TR b, TR T R g 53R
i AU, ARG Al 3RAS B i A 2 B A L 1 AR RN S BRI, DLHREETH ™ dhSE S 7T

DFHVERFE RN, WA ERA RS RGA RIS IR SRR I 6 A
MFBeitn, HikatsdEREr, B, & FSE2 MR T L aNE AR ORI
WP AE e it A, SRt R [2]. (HRUTEER, PUONEN) & it S5l e ki e 7607 K
K, BILREAE P97 ST IE, BIEVF 2 W Infe) & Bk Sl E R R rh o T ORE s Bt
B, ORI AN D R A AR IR E AR i B A E R S G, ek TR R E AR A Ak K, R
RIPRA 1 S 5 WA P i A R Tk, Oy TR R E BT et SRR B R,
LR BRI, RO B R S g R G, A . 7 REAESD R A A i
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(—) FRENGE—

S SRR AT m R, 2 B S5 A Bt A o B R A ORI . A R E DO R DT
IR T AR L RS, IS R B A& e B SR AT SE I . BRI 3R ZIR G 118 KA
RPN, SCTAHEE R LR S, B SRR SO e AT A, BRSSO AR, ik
WIZHT G F TS HARNEAIEA. P ST — R DMEIAE B O, (H P& Rk i 5232
WS, AT Sk 2, IF BT & 2RI A e R rh 7 B S AR R AL
<z b, FERZ T EE AT AR, ERBE S NATEY R UL R T B AR T ) S A 5
B AL I ZR[3], B, EuAUZ RS AT W R Q)i . B B ST B s E AT
P HEMEE, RIBASCHM AT, BIEZ k. WML, — R & 1Ffh & 2ZE 50y,
KIRIE A R EAR RN S, RaA aef e BNEERIE TR, I HRSERRBL R i) & 2 X
<, WAL S 2 k.

(2) SRMEMETT RS —

FHEEREG IR T TEIMEE EAEN, HSELREF EHREREH R RE AR, P Er
THEERZ BTG FN LA S WA 2R, RIOVELFTER. SHESME, TAARXE
PR 3%, RAMRIL T FEZARE. RN SR AEE AU K ZAR RO A, AT 45 ek
R ZARRIEK, AR SRR ZARRE, EEBI ARG IUE S B E 5%, £
BIX S350 sOR R AL A5 T i) 5 SO ARG N R, S P S AW AT o) i 2
TR AL B 5 RRIE AL RAN (5 B0 — AR R . R B S RIEE LRI — D e B R
B ER, T B R AL B AR R S P T X A 1 1) 9 AN TR A H TR AR A AR R AT
2o EWRNTH & LT rEs), MREET, TS BRI EERAEE 5 AN
BYEF AT 752 BN TR 551 ) & Bk S B RCRIE B et B MR s ATy 2
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() FFETERINEANE

— 7 AT Beih E B LML H G BN E, 1S ARRENEAE 45 € I 23 20 1 T RETR Z U 32
BT AR TS RO AR B AR, Wt s T B GBS 1, SR E A RESS AR
BN RN . 53— J7i s AERIA BN ST B S RIT RS, A1 BT 22 3 10
B UM R AR B T SR A IO 225 RES AR B LE SE SR 0 BE, 4RI 45 A T o IR Ey LA B 22 0 B
Y. R, FEZARPRSRE. ES5%. BS%. HSEMee e Fim) &t Emeis 4z, 1
SR A i 1 18 /R

(=) TP SR Bl RIR

ST BRI RE AL Y Y 2 1 56 2 BRI NI S 2 58, XA A (] O g
NHR T ML B RE R, Il 5 HEE R Ea £ =42 w2, MR T 28R R
FEVI ) et m RS K/ B S AR A AR A AR B i A AL B B A R [4], Bl
i RF e e g N DAL KGN AS (AR, Gl c3e ORI RE, AT BLGS AT R AP SEiEe;  Jlid
FHYZ MG EES, WLSEEBEZARIEAER. SR, EAFHHE S A R TS, SN
SRR, TS I SR AL RO
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DR o B (ARG RAMER AR, HAEGMER AN TAT B BEREZANA, Al
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5. FEI HFRITPPETRNREER
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SO LR BRI, TS N TT e BB g e, B Rk mik, ik
WHA a2 S, AT e 7 B 55X e SR E €, RN TR RS in 1
RENE. kA SIS MR E R RN E R EE TR KR, GEN i B A 77 5
B S RN RN AT EAHLE T 5 2 A [5]7 K Hid oA & B 2 AR JE A 5 B
PR FE, A [ 7 it 7 2s RIS R i oo ok

BHE, W R E ARSI F R RS logo BEAEHE TR B, AR LU S AR 7 4
R, RTHTERIR G (LA 1)e RIS, SR SCA RIS 7, R Ja BT R A i
FEr, WO ERRBARSG, EHAE. h “BOKEEER " B “UEEIRNE, TR 50w i O
A EANRIG, 2T HENE TR, )R vk Asg B E BT R A 5 RO 2,
PP AR 86 v d B ] (DR AE A2 D9 AN AT TER AR — o By i B 52 5 ELAE LU MR R AR 36, 3Kt IR T (R iR 2
Hif[6]. 7 B4 EAWAMEROEBOHEA IR Z HkocR, JHEM S EARR PG 7 AERIRCR .

Figure 1. Jiangnanchun brand logo
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Figure 2. Beijing Olympic emblem
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TR B R 2 ST RIE BN e, ZEMR R T A (LR R b e
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T E R AR AR ER, 5 A7 i U SRR A6 SO TR,
ot R o 24 R 45 U T AT 9 R T )
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PRI SR, AR SRIT R AUAGE LA T, SR ARAA AR IR AR ) B A
HAFERANRB]. 7 R E A5k nRis H Bt & st flfE b, R E S g bz e
PRI, I TR P SR AR TR, HSC A B B SO W+ 5 o R A5k e RS A 2P i

DOI: 10.12677/design.2023.83201 1669 Wit


https://doi.org/10.12677/design.2023.83201

R S

HRCTHHAE S, BEA ROBARTHE S SO R AT 36 S, RETTN 51 S 2 e B A E AL, SEE

Bt EHIE. FR, JEXEE R RR S T R I T & e S e, R
HROHIEE & A RIER (L, X2 0 s N, WA & B B E L iR e KA. 1E
SRR H 3R RIS R, R TR T Stz b, BEA BT RE B & Bk AR
7 B oAb 5 ik, A BTk dkk s B gt . Bt b, R SR TR B B ) B A R 1
2, T IRIE T BB AR B EANME, RIS T 5047 AN gk R IR A% G S04 oy BB X

pa

OB 1 kyg: MTT5H,
https://baike.baidu.com/item/%E5%89%91%E5%8D%97%E 6%98%A5/995910?fr=ge_ala

@K 2 kiF: MTL5 A,
https://baike.baidu.com/item/2008%E5%B9%B4%E5%8C%97%E4%BA%AC%E5%A5%A5%E8%BF%90%E

4%BC%IA%E4%BC%IA%ES%BEY%BD?fromtitle=%E5%8C%97%E4%BAY%ACYHES%A5%A5%ES%BF%
90%E4%BC%9A%E4%BC%IAUES%BE%BD&fromid=1564041&fromModule=lemma_search-box

SE 3K
[ S (RS EH) B 3R 09T (1928-1987) [D]: [ 13B0i6 5. RIAC FIROME K, 2021

[2]  FER. 9%o0 RAE TR Bt b 0 B AL B B A2 7T [C h B B B i 4 & KRB R4, 2023 8 EI T # %
Wiz BRI SCEE. 2023: 94-95.

[B1 #&EW, il J-E RIS BEETRET L] 2R KM, 2022(32): 82-84.
[4]  PhAL. EAr b B Bk n s AR S vk R RS A [T]. BT R R 244K, 2018(5): 93-94+97.

[5] MMk, FLANA. RRKBEBAR) 5 2SR R A —— LR M X RE BRI AT 5B B
FHEE T K& 223 (2 RH42AR), 2023, 41(3): 76-83+92,

[6]1 #HBZ. HRHTH P ARLS BETHRI RS BT W R[], R, 2022(9): 27-29.
[71 FE#. PEESKLECRAITCTH 5B R T [D]: [t 224018 50]. 22 M) PEdbIfive k2%, 2015,
[8] EE—. PrBEEuRARNEAR S AT R ERBEVA, 2022(13): 81-83.

DOI: 10.12677/design.2023.83201 1670 Wit


https://doi.org/10.12677/design.2023.83201
https://baike.baidu.com/item/%E5%89%91%E5%8D%97%E6%98%A5/995910?fr=ge_ala
https://baike.baidu.com/item/2008%E5%B9%B4%E5%8C%97%E4%BA%AC%E5%A5%A5%E8%BF%90%E4%BC%9A%E4%BC%9A%E5%BE%BD?fromtitle=%E5%8C%97%E4%BA%AC%E5%A5%A5%E8%BF%90%E4%BC%9A%E4%BC%9A%E5%BE%BD&fromid=1564041&fromModule=lemma_search-box
https://baike.baidu.com/item/2008%E5%B9%B4%E5%8C%97%E4%BA%AC%E5%A5%A5%E8%BF%90%E4%BC%9A%E4%BC%9A%E5%BE%BD?fromtitle=%E5%8C%97%E4%BA%AC%E5%A5%A5%E8%BF%90%E4%BC%9A%E4%BC%9A%E5%BE%BD&fromid=1564041&fromModule=lemma_search-box
https://baike.baidu.com/item/2008%E5%B9%B4%E5%8C%97%E4%BA%AC%E5%A5%A5%E8%BF%90%E4%BC%9A%E4%BC%9A%E5%BE%BD?fromtitle=%E5%8C%97%E4%BA%AC%E5%A5%A5%E8%BF%90%E4%BC%9A%E4%BC%9A%E5%BE%BD&fromid=1564041&fromModule=lemma_search-box

	书法元素在平面广告设计中的应用研究
	摘  要
	关键词
	Research on the Application of Calligraphy Elements in Graphic Advertising Design
	Abstract
	Keywords
	1. 书法的特征
	2. 平面广告设计与制作发展的现状分析
	3. 中国书法艺术与平面广告设计结合的可行性
	4. 平面广告设计中的书法元素功用
	5. 平面广告设计中书法元素的具体运用
	6. 结语
	参考文献

