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Abstract

Campus souvenirs are the emotional connection between the campus and the audience, as well as
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the development path and presentation form that transform the application of campus elements
into profound emotional expressions. The current design of campus souvenirs varies from good to
bad, and the needs of the audience are no longer limited to the functional level, but also reflected
in their emotional needs and the pursuit of cultural connotation. This article extracts elements
based on the campus characteristics and cultural symbols of City University of Macau; analyzes the
emotional factors in campus souvenirs by focusing on the multi-level audience of the campus group;
and researches the application study of semiotics in emotional healing campus souvenirs and the
expression of emotions based on the three-level theory of emotional design.
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Figure 1. Three-level theory of emotional design
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Figure 2. Extraction principles of emotional
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Table 2. Screening results of cultural explicit emotional symbols of City University of Macau
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Figure 3. Design idea diggram
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Figure 4. “Only with U is complete” key chain set effect display
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Figure 5. “Only with U is complete” Display of the color effect of the key chain set
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Figure 6. Usage diagram of the “only with U is complete” keychain set scenario

El6. “UfRASE” ARMEAHREAR"

DOI: 10.12677/design.2023.83247 2075 Bt


https://doi.org/10.12677/design.2023.83247

e

5.2. fIE~meE

PSRBT O T A B SO B, W R R BARER A AR A5 T R AR AR
TR I BETH et . RIS, 77 AR S i B BT, SR A AR TR “ IR B i
Rz, WER 7RSI BB ANE R E AR R T , A RESE IR R AL .

DINR: WERGIE. B3, MG

RS e BRI RTTHT ARG

Mali i “UBIEEDLY . MRS

M LML idfz. mRIEREE

“CBERENGHR” THI S

XIS T AET 55, AR ST A 2% SR SCBE R R RSO 18— MR A L2 SR
HIEZ o ISR RIBAE I 2 ER A AEATRAR Oy e EAR BT, BRI A0 T 22 KK )
T 285 5 R OB I IS 26755, BIDRE “ <R S0 E SO “ B3R o — 7 THIRE 7T 17 24 ik
T TS AL, —J5ainG 7TARRBOFES R “YBEAR" —m, RS A R S i i et B
TIEMHENR, SRR ORI, HE5E B 2 SR BLAEXT TR TR A1

L
é
WORHIE S A ERES
Figure 7. Design concept diagram
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Figure 8. Partial display of internal luminescence of the timer of “You Chasing the Starlight”
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Figure 9. “You Chasing the Starlight” timer effect display
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Figure 10. “You Chasing the Starlight” timer scenario
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