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Abstract

Wood aesthetics is an interdisciplinary study based on wood anatomy, but the application of wood
aesthetics has a long history. From the perspective of “form” and “meaning” theory, combined with
a large number of design cases, this paper analyzes the application of wood aesthetics in visual
design, and puts forward the significance of “symbiosis of form and meaning” in the application of
wood aesthetics in visual design, in order to provide reference for the application of wood aes-
thetics in visual design in the future.
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Figure 1. Cat box brand color
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Figure 2. BAUM brand packaging
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Figure 3. Muji poster
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Figure 4. Application of tree ring elements
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Figure 5. “The ring of time” font typography calendar design
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Figure 6. BAUM products and posters
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