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Abstract

With the rapid development of the information age, social media apps have become increasingly
important in the online world. However, in the past, the research on the role of error proofing
principle in APP interaction design was relatively scarce, and more focused on the research and
exploration of character psychology and economics, which led many designers and developers to
neglect the importance of error proofing principle in design. For this reason, this paper adopts the
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methods of analyzing interaction design in APP, summarizing relevant literature and cases, and
focuses on how to implement error proofing principles in interaction design of social media APP.
In response to the above problems, this paper proposes the following four ways to implement the
error proofing principle into the social media APP interaction design: First, provide users with
useful constraints. Secondly, try to set some obvious reminders for users in the application. Thirdly,
try to reconfirm with the user. Fourthly, set the fallback operation. Through the above four ways,
the error proofing principle will be implemented into the social media APP interaction design, so
as to maximize the user experience and application ease of use, and promote the development of
APP design towards a more healthy and sustainable direction.
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