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Abstract

Dazougu is a folk dance in the Ruoshan, Wenling and has been included in the National Intangible
Cultural Heritage List. In order to promote the active protection of the Dazougu culture, inherit the
local culture, and help the local rural revitalization. This paper excavates the culture of the Da-
zougu, extracts its cultural connotation and historical charm, and discusses the design methods of
the cultural and creative products of the Dazougu and its value in the process of rural revitaliza-
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tion through the form of modern cultural and creative design, so as to provide new ideas for the
inheritance and protection of the Dazougu culture.
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Figure 1. Performance scene of Dazougu
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Figure 2. Props for the performance of Dazougu
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Figure 3. The flow chart of cultural and creative design to help the development of Dazougu culture through
rural revitalization
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Figure 4. Original Dazougu IP character
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Figure 5. Brand LOGO
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Figure 6. Series packaging boxes,and bags of products
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Table 2. Product structure chart
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Figure 7. Garment design
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Figure 8. Series of blind boxes “HUANXINGUWU”
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Figure 9. Eco-bag design
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Figure 10. Mask design
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Figure 11. Phone case design
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Figure 12. Cultural and creative design intervention in rural revitalization
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Figure 13. Online Taobao store
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Figure 14. Offline pop-up shop
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Figure 15. The cultural and Creative Design of Dazougu to expand employment empowerment
flow chart
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Figure 16. Packaging design for original seafood products
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Figure 17. Flow chart of the Dazougu culture to help rural culture revitalization
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