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Abstract

With the continuous development of modern information technology, the elderly are more diffi-
cult to understand things that change with each passing day, and their acceptance of new things in
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life is not high. As society continues to evolve, we often forget to look back at the hobbled elderly,
their sense of powerlessness in the face of loneliness and defeat. Therefore, this paper explores
the application of age-appropriate product design on the basis of design psychology, letting the
elderly in the process of using products no longer have confusion and embarrassment. Firstly, the
physiological and psychological characteristics of the target group of elderly users are deeply
analyzed, and the lifestyle and value concept of the elderly are understood and recognized. On this
basis, the basic concepts of design psychology are elaborated, and the application principles of
these important concepts such as indication, signifier, constraint, mapping, feedback, constraint
and conceptual model in the field of product design for the elderly are explored again. This paper
summarizes the design principles that design psychology should have visibility, accessibility and
emotion in age-appropriate products, so as to provide research ideas for design researchers and
new design practice directions for designers who pay attention to the needs of the elderly.
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