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Abstract

Objective: To study the specific role of scenic area guide system design on the creation of scenic area
brand. Methods: Based on the concept of guide design, we analyze the image display, environmental
connectivity and brand relevance dimensions of scenic area guide system design from the basic func-
tion and importance of scenic area guide system, and explore the help of guide design for scenic area
brand creation. Results: Through conceptual analysis, the design strategy of scenic area guide system
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is summarized, and a complete guide system optimization scheme is deduced with examples. Conclu-
sion: The design of the guidance system is widely used in modern society, and the complex spatial
structure of modern society makes the guidance system one of the essential public facilities. In addi-
tion to the basic functions of guidance, description and instruction, the scenic guide system can also
promote the brand image display of scenic spots and create the overall brand atmosphere of scenic
spots. Through the optimization and upgrading of the scenic spot guidance system, it can enhance the
commercial competitiveness and image charm of the scenic spot, provide a new thinking direction for
the practical application of the guidance system design, connect the guidance system design and
brand design, and lead the innovative development of the visual system design.
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Figure 1. Suti scenic area guidance system
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Figure 2. Jewel mountain scenic area guidance system
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Figure 3. Botanical garden guidance system
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Figure 4. Kuanzhai alley guide system
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Figure 5. Design of branding and signage
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Figure 6. Scenic area guidance system
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Figure 7. System optimization scheme 1
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Figure 9. Image optimization program 1
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