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Abstract

With the advent of the experience era, the term “experience” has emerged in various research
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fields, and people’s demand for experience is also increasing, including in display design. The Tra-
ditional Chinese Opera Museum is a branch of the museum category that exists as a means of dis-
seminating traditional Chinese opera culture. Its ultimate goal is to promote the widespread dis-
semination of traditional Chinese opera culture that has almost disappeared from people’s lives
through exhibitions. The dull, single and uninteresting exhibition form cannot meet the visitors’
needs for the exhibition hall experience, which directly affects the spread of the exhibition content.
It is urgent to solve the problem of poor experience by exploring the design strategy of Experience
design in the drama museum. Based on the concept of Experience design, this paper finds out the
problems of the early women’s Shaoxing Opera Museum through on-site research and proposes
four experience improvement strategies, namely, “sensory enhancement”, “digital technology en-
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hancement”, “scene creation enhancement”, “peak enhancement”, to meet the experience needs of
visitors.
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Figure 1. Original layout plan of the Museum
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Figure 2. Exhibition in the Museum (1)
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Figure 3. Exhibition in the Museum (2)
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Figure 4. Chapter reconstruction
B4 EETHEMC

%
I EH: 20.56m”

S|

b

:E

E#: 14.52m?
-—Pp—d
no__—

et

Figure 5. Plane partition and moving line of the Pavilion
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Figure 6. Former hall antechamber
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Figure 7. Digital technology experience implanted to improve
the antechamber
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Figure 8. Original courtyard area
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Figure 9. Scene creation implanted in the courtyard area
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Figure 10. Early women’s yue opera museum narrative script peak node
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