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Abstract

Excessive packaging has become a prevalent issue in modern society, affecting not only the ration-
al utilization of resources but also burdening the environment, with a particularly severe impact
on gift packaging. To address this concern, this study aims to explore the role and practice of in-
teractive design in resolving the issue of excessive gift packaging. Interactive design, as an emerg-
ing design trend, emphasizes the interaction between designers and consumers, enabling the trans-
mission of information, enhancing amusement, elevating experiences, and fostering a sense of value.
Through systematic case analyses, this paper reveals the potential and advantages of interactive
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design in simultaneously reducing excessive packaging and augmenting the perceived value of
gifts.
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Figure 1. “Pull it hand pulled noodles™ packaging
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Figure 2. “SnapDragon” goldfish herb essence packaging
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Figure 3. A gift bag packaging designed by Prompt Design in Thailand
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Figure 4. Carp sushi packaging so fresh, even the fish scales remain
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