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Abstract

This article introduces a commonly used theory in Kansei Engineering, the concept and methods
of the Kano Model. It takes an example of enterprise product design practice as the basis to elabo-
rate on the product design process based on the Kano Model. Based on the positioning of the
product, we determine the typical samples and perceptual vocabulary of the product, and design a
scale questionnaire based on this. Through analysis and processing of the collected questionnaires,
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combined with the Kano Model, we obtain a product demand model for the target users, and then
carry out product design practice work on this basis.
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Figure 1. Five demand attributes of the Carnot model
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Figure 2. Diagram of Carnot model results analysis comparison
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