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Abstract

This study conducts an in-depth exploration of the “conflict demands” emerging in the current
market and their manifestation in products. Firstly, by investigating and researching the market’s
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products and user perceptions, this paper focuses on dresses as the research subject. Under the
constraint of a pair of conflicting perceptual terms, the relationship between users’ comparative
perception of imagery and conflict perception is clarified through statistical analysis, and the
concepts of conflict demands and conflict perceptual image are defined. Secondly, this study re-
fines dress styles into components and explores the influence of various design elements on the
generation of conflict perceptual images. Experimental results demonstrate that different design
elements have varying effects on the two ends of conflict perceptual images, and when these ele-
ments achieve balance, users can perceive the conflict. Finally, this paper analyzes the historical
background and cultural factors that give rise to this new demand, and discusses the opportuni-
ties and challenges associated with implementing this concept in practical applications.
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Table 1. Representative keywords and products of conflicting demands
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Table 2. Sample variables and characteristic elements
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Figure 1. Experimental samples
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Figure 2. Analysis graph of the correlation between user evaluations and dress design elements
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