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Abstract

With the development of society and the improvement of people’s aesthetic needs, the traditional
way of museum development is hindered, and it is urgent to find a way of self-innovation to adapt
to the development of the times. Many museums have embarked on the road of IP transformation.
Among them, the Palace Museum in Beijing has made bold innovations from the audience’s aes-
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thetic needs, paid attention to the audience’s aesthetic experience by innovating the expression
mode with modern means, and created a new era IP to meet the audience’s expectation vision,
which is a successful exploration of the museum’s modernization transformation. From the pers-
pective of reception aesthetics, this paper analyzes the IP development path of Beijing Palace Mu-
seum and summarizes its successful experience, which will provide a good reference for other
museums’ IP development path.
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Figure 1. The mascot of the Palace
Museum “Zhuang Zhuang”
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Figure 2. The mascot of the Palace Mu-
seum “Meimei”
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Figure 3. Digital calligraphy—Orchid Pavilion preface
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Figure 4. Digital painting—sketching pictures of rare birds
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