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Abstract

Symbols are one of the important ways of expressing culture, among which cultural symbols are
the specific symbols that best represent campus culture. This article aims to explore how to design
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brand designs related to campus culture and creativity based on campus cultural symbols, in or-
der to enrich campus culture, and improve the quality and influence of campus culture. Taking the
City University of Macau as an example, by analyzing relevant literature at home and abroad and
conducting field investigations, based on semiotic theory, the campus cultural symbol system has
been sorted out, which has feasible significance for the construction of campus cultural and crea-
tive brands. Campus cultural symbols are applied to the construction of campus cultural and crea-
tive brands through design techniques analysis, symbol abstraction extraction, emotional expe-
rience, and other methods to provide new ideas for the development of cultural and creative in-
dustries and brands in ordinary universities in China.
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Figure 1. Campus cultural relationship
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Table 1. Classification table of campus cultural symbols
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Figure 2. Composition of campus culture
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Figure 3. The symbol system of campus culture of City University of Macau
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Figure 4. Cultural and creative brand concept of City University of Macau campus
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Figure 5. Extraction of cultural symbols from the campus of City University of Macau
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Figure 6. Design of cultural and creative brand logo on City University of Macau campus
& 6. BTN AFRE S B SRR T

(=) BE/RS
R R B i T rh B H B TE U, AR RESs N RAS R I o 3R
BB AN RIS R R R A IO SC RIS R G, RO TEINTT & HARRERR . S RE R i s

O, fERMEE, JE8i—HIZHEMRNER Sl 7 Ps).

#E4F2F2 #C2ECDE #76C8B1

Fornd s

FREEF

#0F8875 #0F8875 #52F848

#EAEAE4

HER  HENEER  ERMER  AXHE UHER  BERKES  HEER

o3
P
3
)
Fiid
i
H
b
=)
b

(i3
f|
1
HE
o3

Figure 7. Campus color symbol of City University of Macau
E 7. RIAHAFRE GRS

DOI: 10.12677/design.2023.83205 1705 s


https://doi.org/10.12677/design.2023.83205

K2

=) BRERS

FRTTIR T R = Rl SO A R 5 il i A8 EEZH SR U SR AR O i R A 1 S
(Wnlsl 8 FroR). isHHh R BB A BTG 5 A RO 3805, HE R FmREE SR 5, X
AT UALE BT S AG BN AE S AT i, SCREME AN SR R B E o AESR UL 7T 5, 2 T BT SCHR 2
FI T R 2SR SR R, SRR IR TR T R 22 RO B35 B RALAT S, Biltn: <Favdie. i URag
o MRHSCRAERT 508 TIEIOGEIL . Fre RS S 35 KU S RIES AR SN
W CE TR B SC AN R v R AL AT S, Gl R P E R HALL PR it
ITHESIAL A o K BT 5 BEvE I AR R el ST B it Rt b AT B i A FLR Bl SCAG A5 5 R T2 1l (R 455 B
ZEF 5.

FRwIE

N DGV M T SO
20060 O 2672 P+t
[ RATITTIASTAA AS
B ZON RS PSRE Sy Ol

I etz +UP LiEtETEk

E 3 2fE4 B

et (UP) EFSLiRAN

« P
UR Rl

DOI: 10.12677/design.2023.83205 1706 Bt


https://doi.org/10.12677/design.2023.83205

K2

A BT

i %ﬁ 4 3
@E&K Eﬁ?ﬁi ¥

ol b

‘

Ak Fad 1a¥

W

Figure 8. Image symbol of cultural and creative brands on City University of Macau campus
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Figure 9. The cultural and creative brand of City University of Macau is partially extended
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