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Abstract

China and Japan are both East Asian countries. Therefore, both countries have implicit national
personalities. Sometimes small gifts can convey people’s feelings better than words. In addition to
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the gift itself, the gift wrapping is also a part of the communication method. Therefore, based on
the Japanese gifting culture, this paper examines the design of gift packaging in Japan, where
packaging design started earlier, and explores how gift packaging design conveys emotions in gifts.
In order to help designers in the process of designing gift packaging to make a more emotionally
resonant design work with people.
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Figure 1. Packaging design of Cypress Leaf Cake
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Figure 2. “White Lover” and “Interesting Lover”
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