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Abstract

In order to accurately evaluate the comprehensive quality of historical and cultural blocks, taking
the historical block of the Southern Song Dynasty Imperial Street in Hangzhou, Zhejiang Province
as an example, through the questionnaire method and frequency statistics method, five elements
of traffic environment, block vitality, industrial development, cultural atmosphere and landscape
environment were selected as the first-level evaluation indicators to construct the quality evalua-
tion system of historical and cultural blocks. With the support of multi-source data such as basic
data, POI data and heat map data, ArcGIS is used to visually analyze each evaluation index and ob-
tain the grade of each evaluation index. The order relation method is used to give the weight of
each index, and the comprehensive grade of the quality of the historical and cultural block is cal-
culated. The results show that the traffic environment and landscape environment quality of the
historical and cultural blocks of the Southern Song Dynasty Imperial Street are good, the life ser-
vice, catering and shopping consumption services are general, the protection of historical relics
and industrial development are relatively poor, and the comprehensive quality of the current sit-
uation of the blocks is general, which needs to be optimized and improved urgently. Based on the
evaluation results and relevant policies, this paper puts forward targeted improvement sugges-
tions for existing problems, so as to improve the quality of historical and cultural blocks, protect
and promote traditional culture. It is expected that the research methods and results can provide
effective strategies and practical ways for the quality improvement of historical and cultural
blocks.
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Figure 1. Technical guidance route
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Table 1. Number and comparison of POI points from 2014 to 2018 to 2022 (year)
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Figure 2. Location of the Southern Song Dynasty Imperial Street
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Figure 3. Life service POI points from 2014 to 2018 to 2022 (year)
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Figure 4. POI points for shopping consumption from 2014 to 2018 to 2022 (year)
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Figure 5. 2014-2018-2022 (year) food POI points
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Figure 6. POI points of tourist attractions from 2014 to 2018 to 2022
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Figure 7. Traffic POI points from 2014 to 2018 to 2022 (year)
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