Design #tit, 2023, 8(4), 2786-2791 Hans X
Published Online December 2023 in Hans. https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2023.84341

B RIS T RN S8~ i v Ry
Rz F % 87 B8 25

RFR
Abits AR BB ZAR B, TR i

WekE HiA: 20234F9H13H; FHHEM: 20234F12H2H; KA HH: 20234F12H11H

R

WRIHESCRI= i B DRI IR IDL R RV EZ SR, | HEEEFE KRR, HN AR
A BT AR EER . R0 E RIS T 7 RERSCTE R ARl SCRI 5 Bt o KSR B L M A 78
5, HRRARW . ALEERANEWT 7 RESULTCRERIESCA= oM, SERH AT
BT SR R SEE 7 ik, TR I SC A7 Mk i) % R AR LR M SRR 1R =

X in
JTHERESA, Ml it MA, TR

The Application and Innovative Ideas of
Guangxi Ethnic Cultural Elements in the
Design of Tourism Cultural and Creative
Products

Yuchen Zhao

School of Art and Design, Beihai University of Art and Design, Beihai Guangxi

Received: Sep. 13th, 2023; accepted: Dec. Z”d, 2023; published: Dec. 11th, 2023

Abstract

The design of tourism cultural and creative products has become an important way to promote the
development of the tourism industry. Guangxi has rich ethnic cultural resources, and its applica-
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el

tion in tourism cultural and creative product design is of great significance. However, the current
research on the application of Guangxi ethnic cultural elements in the design of tourism cultural
and creative products is not sufficient, and further exploration is needed. This article aims to
deeply explore the application of Guangxi ethnic cultural elements in the design of tourism cultur-
al and creative products, and propose feasible design strategies and implementation methods,
thereby providing theoretical and practical guidance for the development of Guangxi’s tourism
cultural and creative industry.
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