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Abstract

This article will take the issue of elderly people becoming “digital abandonment” in the era of on-
line shopping as the starting point, and put forward the design strategy of the aging online shop-
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ping interactive interface by analyzing the physiological characteristics, cognitive ability and psy-
chological characteristics of the elderly group. The article first analyzes the trend of aging in China
and the background of online shopping for the elderly population. Secondly, the shortcomings of
the existing online shopping interaction interface were analyzed. Finally, based on the above anal-
ysis, starting from the visual layer, behavioral layer, and emotional layer, optimize and improve
the interactive interface of online shopping platforms based on the principle of aging adaptation.
Through the research of this topic, it is hoped that there will be a certain theoretical basis for
designing interactive interfaces for elderly online shopping, paying more attention to the physi-
ological and psychological changes of the elderly, in order to guide the elderly group to complete
online shopping.
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Figure 1. Trends in the proportion of netizens aged 60 and above among Chinese netizens from 2011 to 2021
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Figure 2. Left: Taobao homepage; Middle: Pinduoduo homepage; Right: JD homepage
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Figure 3. Left: Taobao regular version; Right: Taobao senior version
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Figure 4. JD’s bottom navigation bar aging design
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Figure 5. Left: JD regular edition; Right: JD elderly edition
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Figure 6. Taobao senior edition voice input
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