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Abstract

With the development of the economy, the tide play industry is more and more favored by young
consumers, in recent years, gradually forming a more complete industrial chain, the global tide play
market is still in the stage of rapid development, in China, the scale of the tide play market is also
expanding, the consumer groups and the amount of consumption are also increasing year by year,
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overall, female-oriented art toy IP products are more popular and sought after by the general pub-
lic, and what factors should be considered when designing art toy IP products for women should
receive attention. This paper aims to discuss the methods and directions of female-oriented hip-
ster IP product design, enriches the research horizons of the cross-cutting fields such as hipster
design, and provides a reference direction for the research and practice of female-oriented hipster
design.
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Figure 1. China trendy toys industry market outlook forecast, 2022~2027
(In billions of Yuan)
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Figure 2. Consumer portrait crowd analysis of tide game industry
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Figure 3. POP MART’s IP: MOLLY
3. EIBYEET IP: MOLLY®
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Figure 4. POP MART’s IP: SKULLPANDA
Blind Box Series Night City
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Figure 5. Finding Unicorn’s IP: Zhuo Da Wang
5. SHRMAEETIP: EAE®
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Figure 6. Finding Unicorn’s IP: RICO
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Figure 7. Finding Unicorn’s IP: BOB
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Figure 8. IP under NIKCKL TOYS: TUTU Girls
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Figure 9. POP MART’s IP: PINO
9. FEEITHHET IP: PINO®

2) YIP IP B ERE——IP BOHAOIEALE. AL, BRI LR IP TR RIEE, WAtk 7 Hrist
RS HER . WREER T %R,

3) BRI —— Pk 1P FERIERHAIL T 5, BB, Blseitor, R 1P Bt
T EEM I, ERAEEO TP [ R BIR S 1 FEE .

4) iDL 1P AR B ——IERI P A, SEMIE 3D R B, e 1P JBR 3D 4, %
JEHIAE R AR -

5) BT 1P AT RE——XHI b 1P BUALEAT IR AL BE, TIARAF T 58, W20 TP FERITHE, T2 4L
Pt 20 LSRR (R e PE AR /N

6) Wbt 1P LR P —— RN R &b 1P (9 3D JR(FU5 5, MIRE R0y, SRR, &
LM TR, BERA P —RAE 30~90 RN 5E M.

7) Wi 1P AR A B 1P A A0 DU Bt B R AN B RCR 25 58 ki 2 2 S i B

DOI: 10.12677/design.2023.84477 3879 Bk


https://doi.org/10.12677/design.2023.84477

VI,

BB, BRI B PU Sl TR B BOGTURESE, RITAE 8 Tk &A=, 0% B i = m)
B, AR

8) WAL IP ARG T —— i 5B 1P Bo B XU AHVCIE R B B 5 E A0 KU, B DL I
Mk

DL 1P BT E R AL

1) AL HARH s BT R 2 R, lines e AR, Y tEAREZ A B LF . ML R AR
AR TN, DA FERE R T B0t

2) RIAMMESAE: It 1P =i JE TR &, RS MR 5 XUE, Tl bR 2 f
ZrE, RAEBNE S SR EA RRETT ) LB H, SRAGH SRR R E B

3) 5 RE EALIGEIENG . ibEiB IP 7SRO MR S AR, B MBS R S A e
W, WRIEFRHWBARSES ), @ S5HP ERNBR, S5 505 B,

4) ERHES B PRI GRS TN S S, BRTCR SRR, R 2
BEAT RS AT, 5 SRR I T 22 RUERKE .

5) FEMIREFUR: BRI EAAFE M TR, DA S E RISy, B0 o I flE A
56 DA B WSOIRAN A

6) MR B ERHIBI RN, MRS FIESHE R E N LS, EmEie P Mok, ik
HRENIRREESS 5EREEE.

gr LATR, kBT 1P BT AN A MRV 2 R, A U P R b L
THELEE, TR LM i B 1P BB REE N 78 4 5 56 4%, WD I B i a2 — AN AT T B A4 31 SR A0 1Y)
R, RESPRES, NEEETTHNREUALRE RS,

5. WL 1P 74 AH AT ERAR

07 i 2 BON SR AT AR AT A, R R A P S st AR SR A AT
WA=, BESF SHEARKRE, B aaiE T 878 bl RS8R T, ol
A REAE A B . [FIRE, B TP DLEEL, AR T IP ATAE LM EE . s T TP, T
F oW 1P LR E M R OTE R GE A L, W 10 For, #—S9 R THEREMHE B, B IP ik
B2 BAWGHS W EME, MEb P 74 R &G RN E, A WELs: 7. 2. 6.
B b, WE 1, Z2HERBEZIMNME, [FHRWTE S, AONE L™ 558 38 @ 17
PR, HFEE TP KRR,

VBT 1P AT AR R AAE A 2 A 1 i B8 52 IV 23 5 Bk, oI RE W E 2R, HOE
WM, AT IP AT AL e T 2, WIH TS AT, ReRr iR, WhE A
RTINS, N AR S RS B ORI RS BT P A AT 2, BEE T 1P
JE AT AR & )T TR R 4]

teAh, I 1P R A AT A A, S & O B . R W 1P AN
ERAF BT R3S, WP RISLAR, WA ESEZMIRE DT, 30 7 P rEsk s, tink T
FTAE T T I R R 25 [

MEATE 1P FTA S BT M BE 2 i, Wi 1P MR R+ Bl RN A= ET, £t BT bRy
ZRAEA R B LR RIERA, I BRI ERMEER T, AT 1P B Rk7T — kG, XA R
FEEEE THIDLIP MZARM. E4954 2, WEheH O& UM N IB RIS R —Fhak ik, %K
Al S pE, A IR 52TOYS. TOPTOY. F-4RMMUAMA S48 M T 2 et 1P 745, BT

DOI: 10.12677/design.2023.84477 3880 wit


https://doi.org/10.12677/design.2023.84477

H A B E G, MRS SmIb0 1P R & A B sz 3 98 B[ 5],
BB LB RHEL, fEARK, 1B 1P AT R I SEOUE R, REALBORI N AR Br Z AR AT A4
AW EIMFE, X T#B P AR, W25 2 k.

B mAIDATS

Figure 10. POP MART’s IP products: MOLLY peripheral
products
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