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Abstract

With the advent of the new media era, the development of digital technology provides a realistic
basis for the formation and development of artworks in the new era, and the form of artworks
changes with the development of The Times. In order to bring new vitality to the existing artworks
and their communication forms, this paper, on the basis of the theory of art principles, makes a
comparative study on the styles of artworks in the Dadaist period and modern digital design works,
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and explores the internal relations between them and the guiding ideology of art principles. It is
expected to extend the artistic conception aesthetics of the principle of art to the field of digital art
design, promote the development of The Times of art, and provide reference for the digital appli-
cation of art to a certain extent.
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Figure 1. An enumeration diagram of elements of Dadaism works
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Figure 2. Digital redesign of Dada art
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