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Abstract

Objective: The article studies the development trend of urban brand image design in the digital
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era and explores how to solve the problem of homogenization of urban brand image in the digital
era. Method: Taking the digital empowerment benchmark city of Hangzhou as an example, this ar-
ticle explores the possibility of future development of Hangzhou’s urban brand image from the
performance of urban brand image design in the digital era; by analyzing the digital presentation
of the Trinity of Hangzhou’s unique memory, situational life, and experiential space, and combin-
ing it with the digital design case of Hangzhou'’s urban brand image, the application principles are
analyzed. Results: Explore the methods and paths for urban brand image design in the digital age.
Conclusion: In the context of the digital age, language with contemporary aesthetic and digital me-
dia characteristics should be used to shape the city’s brand image. Digital media, as a form of ex-
pression with efficient transmission of urban cultural genes, can showcase the city’s image and
culture from multiple dimensions.
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Figure 1. “Impression of West Lake—Most Memories of
Hangzhou” city exhibition
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Figure 2. Digital collection “Impression of West Lake” series
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Figure 3. Digital collection “Mobius Blue White
Snake”
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Figure 4. Hangzhou Fuyang virtual image spokesperson
“Fu Xiaochun”
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Figure 5. Intelligent Asian Games one stop access
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Figure 6. Digital enhancement of three levels of future urban space
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Figure 7. Wen San Digital Street scene in AR glasses
B 7. AR RBFHX=HFHEHR"

5. BFRTR T SRR SR TR B IR 53 4R

B AR IR S RTE R R PR — BAELE O TR FFA T 0 R U 15 55 4 P 2
SRS . BeF R IR S RIE RO BT, FESMEAEIE b, WAL A TS A R T SO IR 7 Py
ELEE b, BRI TSI T 2 5 ferk, LSRN SO IR 2E S B 5 e S 77 ok EOURT4ERE b, 2

DOI: 10.12677/design.2023.84435 3537 wit


https://doi.org/10.12677/design.2023.84435

WsesE, &8

VT A I R A TR G T I T AL VS AR o DRI, A T A S U T o O R B IR S A

PRI B AR 30T S R S5 (RS2 SN, DAY [ P9 A3 T AR SR it BT R A e fi A 4
(—) SLHURE, AR SRR EE R TR TN

(Ba) Ty “ENLRURE” , BEZE: ENEIBRZY) “57 RiBiEFERHE R L.
RR—MWEG PR IS, RS RSN R R 2 75, TR T
a3y R AL LR, W —BRE ] “Br iR + I GO M,  “ LRI AR BRI T S
FRIRS Ao PSRN o SR A AR R 3 R P T ST PR R BB A RIS S A 2 ARTE O ST ST
IR JZ RN o e PR R 7 vl R B0 H st 5 bR T 1 e ook, fEAME AL it b, s
Htb BRI R CEFILERED FEIGEE, ST MAERBE, BB REE SN
R IZEFOLIBOHE B, g B R BRI T 37,000 2 BRBEEUL . AR bR
PIPEREAT AN A A R e, “ LA oN%E, DABHDE AR, A S R H AR 5, Wl 8.
EFR MR LR ALL], IR N E R AR5, L1 7 BN ST & BH LK R

O, RRINSEI T Wis e “Hrth. BRE. W, X e EE.

Figure 8. External facade of Fuyang Yinhu
Sports Center
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Figure 9. The design of public luminaires in Hangzhou scenic area in
“Water Light and Mountain Colors”
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The Mascots of The 19th Asian Games Hangzhou 2022

Figure 10. The mascot of the Hangzhou Asian Games
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Figure 11. Hangzhou Asian Games sports
project poster
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Figure 12. Hangzhou Asian Games image promotional video “Tide”
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