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Abstract

To study the revitalization design in the Han portrait masonry cultural creation, based on the
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concept of reconstructing the original realm, to explore the lack of original realm in the Han por-
trait masonry cultural creation design, and then to explore the path of reconstructing the original
realm in the Han portrait masonry cultural creation and the specific design ideas. Firstly, we start
from the theory that the interpretation of the cultural connotation of Chinese painting and maso-
nry in fine arts should be based on its original context; then we consider the original cultural relics,
cultural and creative design and user acceptance to explore the path of reconstructing the cultural
and creative creation of Chinese painting and masonry; finally, we discuss the design practice of
Chinese painting and masonry through the design of the use of scenarios, narrative, and the com-
bination of traditional craft and the use of diversified means of dissemination, and the combina-
tion of the Chinese painting and masonry cultural and creative products already available in the
market. By applying the theory of original context reconstruction to the design of Han portrait
masonry cultural and creative products, on the one hand, it provides a new method for the current
cultural and creative design, and on the other hand, it can accurately convey the theme and cul-
tural connotations of the cultural and creative products, so that the audience can resonate with
the cultural and creative products through the story, thus realizing the real “revitalization”.
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Figure 1. Xuzhou Han Portrait Stone Art Museum Coasters
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Figure 2. Duanmu Liangjin parquet with “deer pattern” round bag
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Figure 3. Topographies of the portrait bricks with deer motifs
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Figure 4. The collection ruler of Qingdao Han painted brick museum
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