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Abstract

Emotional product design is a purposeful and conscious inspiration to people’s emotions. It pays
more attention to the psychological impact of products on people, and follows the principles of
emotional supremacy. The definition of emotions in psychology is “a special reaction form of
people to objective reality”, speech emotion recognition aims to design and create a system that
can recognize, digitize and apply human emotions while reflecting real human emotions as much
as possible. This article will start with the history of the development of voice emotional identifi-
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cation at home and abroad, pay attention to the impact of voice recognition on user interaction
behavior, and simply introduce and analyze machine learning methods and deep learning me-
thods.
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Figure 1. Speech emotion recognition flowchart
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