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Abstract

By extracting and translating the culture of Lu embroidery, the study aims to capture the essence
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and aesthetic innovation of Lu embroidery art, provide theoretical basis for cultural innovation,
and further enrich folk art and creative design strategies. The study extracts the artistic characte-
ristics of Lu embroidery art, and its symbolic language is analyzed from four perspectives: pattern
composition, color application, structural technique, and cultural connotation. In order to refer to
the cultural and creative design strategies of folk art, we will explore its specific cultural translation
paths and the methods of Lu embroidery cultural and creative design. Based on the cultural transla-
tion theory, the symbolic language of folk art is extracted, transformed, and regenerated, breaks
the inherent communication limitations, and designs cultural and creative products with the fu-
sion of traditional Lu embroidery essence and modern aesthetic orientation. It makes Lu embroi-
dery art rejuvenate in the interactive application of modern life background, and provides prac-
tical design innovation ideas for the inheritance of traditional folk art.
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Figure 1. Sichuan opera face changing mask pattern
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Figure 2. Design of Chinese creative coasters for “Shifting flowers and joining trees” series
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Figure 3. Blue dyeing process of the “Transfer of flowers and trees” series works
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Figure 4. Paper art magnet stickers in China Design intelligence
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Figure 5. Relation between mask and mask application context
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