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Abstract

Suzhou embroidery originated in Suzhou and is a collective term for all embroidery products that
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radiate from Jiangnan to the entire Jiangsu region. It is one of the first batches of national intangi-
ble cultural heritage representative projects and is known as the Four Famous Embroideries in
China, along with Shu embroidery, Xiang embroidery, and Yue embroidery. In 2006, Su embroi-
dery was successfully selected into the first batch of national intangible cultural heritage lists.
However, with the development of the times, the development of Suzhou embroidery faces many
problems. Since the 18th National Congress of the Communist Party of China, China’s cultural and
creative industry has received strong support from the state and has developed rapidly. Due to
people’s pursuit of quality of life, cultural industries and tourism projects with intangible cultural
heritage themes are often popular among tourists in the current market, which is closely related
to the rich cultural connotations of intangible cultural heritage. Based on the social background of
cultural and tourism integration, this article takes the “Xunzhen” Suzhou embroidery studio as an
example to design its brand visual recognition system, in order to provide ideas for the inherit-
ance and development of related intangible cultural heritage.
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Figure 1. LOGO design of Xunzhen Suzhou Embroidery Studio
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Figure 2. Studio LOGO combination (horizontal combination, vertical combination)
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Figure 3. Women’s cothing in Luzhi Ancient Town
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Figure 4. Studio standard colors
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Figure 5. Studio auxiliary colors
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Figure 6. Mascot and employee clothing
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Figure 7. Auxiliary graphics
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Figure 8. Promotion poster
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Figure 9. Office supplies
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Figure 10. Studio guide board
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Figure 11. Studio promotional products
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