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Abstract

Cultural creative design undertakes the function of displaying and transmitting the culture behind
cultural relics, and can attach cultural and creative attributes to ordinary products. In the era of
social media, excellent cultural and creative products can not only bring considerable economic
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benefits, but also quickly enhance the visibility of museums. While carrying forward traditional
Chinese culture and local history and culture, they can also narrow the distance between mu-
seums and social audiences, and better play the social functions of museums, which is of great sig-
nificance to the promotion of local culture and the promotion of local tourism resources. By ana-
lyzing and discussing the current situation and development problems of museum cultural and
creative design, this paper uses SWOT analysis to analyze the specific case of Hubei Provincial
museum, hoping to provide some positive suggestions for the development of museum cultural
and creative design in Hubei Province, and provide some reference for other museum cultural and
creative design.
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