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Abstract

Based on the artistic aesthetic characteristics of Zen, this paper analyzes the embodiment of Zen in
packaging design, so that Zen can complete the transformation from image to concrete. And
through the interpretation of the origin and thoughts of Zen, as well as the analysis of famous his-
torical koan and Zen art, summarize the artistic aesthetic characteristics of Zen, and elaborate in
the five major constituent factors of packaging design, and then go deep into the research of Zen
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packaging design.
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Figure 1. Excerpts from Huai Su’s “Self Narrative Notes”
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Figure 2. Excerpt from Huai Su’s “Thousand Character Essay on Grass”
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Figure 3. Packaging design of “Yinianzhu Tea”
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Figure 4. Packaging design for “The Universe”
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