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Abstract

In the era of digital media, film and television works, as an important form of cultural expression,
have communication value and cultural significance. In the context of digital media, how traditional
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culture is applied in film and television works and feeds back to modern society has become an
important part of the design enabling the inheritance of traditional culture. From the perspective
of digital media context, this paper discusses the use and presentation of traditional culture in film
and television works, and analyzes its impact on audiences and society.
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