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Abstract

As the pace of urban life accelerates, refined camping that emphasizes comfort and aesthetics is
becoming a new trendy outdoor recreational choice for people in the city. However, the actual
usage frequency of camping products is not high, which can lead to waste. Vehicles, on the other
hand, are means of transportation that are used for commuting and camping. Therefore, based on
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thinking about the emergence of this new way of life and how to conduct design innovation, this
article takes it as an example to carry out design practice. Starting from the perspective of com-
bining camping and vehicle scenarios, it combines or reassembles camping products with some
commonly used vehicle supplies, creating a series of urban camping vehicle accessories design.
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Figure 1. Existing categories of vehicle products and camping products
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Figure 2. Design carrier: Leapmotor C11
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Figure 3. Leapmotor C11 trunk data
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Figure 4. Leapmotor C11 cup holder data
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Figure 5. Car scented camping mosquito repellent downlight (1)
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Figure 6. Car scented camping mosquito repellent downlight (2)
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Figure 7. Car scented camping mosquito repellent downlight (3)
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Figure 8. Multirole outdoor mobile power supply design (1)
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Figure 9. Multirole outdoor mobile power supply design (2)
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Figure 10. Multirole outdoor mobile power supply design (3)
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Figure 11. Camping car and car trunk storage box design (1)
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Figure 12. Camping car and car trunk storage box design (2)
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Figure 13. Camping car and car trunk storage box design (3)
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Figure 14. Leapmotor C11 interior
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Figure 15. Design of urban camping vehicle series supplies
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