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Abstract

Visual communication design is an important medium to communicate between consumers and
commodities, which can be said to be an essential part of contemporary design life. Chinese ele-
ments are the essence formed in the development of the traditional culture of the Chinese nation.
The organic integration of excellent Chinese elements into contemporary visual communication
design will not only innovate design, but also imperceptibly promote the development of Chinese
cultural spirit in the design process. This article starts from the core and essence of Chinese ele-
ments and combines design examples to analyze the application of Chinese elements in visual
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