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Abstract
With the rapid development of science and technology, digital technology has become the core
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driving force of contemporary film and television art design. This article analyzes the specific ap-
plication of digital technology in film and television photography, art design, and special effects
production, and explains how digital technology has changed the traditional film and television
art design process and methods. Secondly, in terms of opportunities, it deeply discusses the new
developments brought by digital technology to traditional film and television art design: it ex-
pands creative space and imagination, improves performance efficiency and reduces production
costs. However, it also addresses the challenges and examines the dilemmas and challenges that
digital technology may bring, including technological dependence, shifting aesthetic standards,
and related legal and ethical issues. Finally, it summarizes the dual impact of digital technology on
film and television art design, and looks forward to the future development trends and prospects
of digital technology in this field. It aims to provide references and suggestions for the integration
of traditional art design and digital technology, and promote the continuous development of film
and television art design.
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