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Abstract

Yue Kkiln celadon is an important component of traditional Chinese culture, with rich cultural con-
notations, providing a source of materials and inspiration for modern design. In recent years, un-
der the background of rural revitalization, the inheritance and development of Yue kiln celadon
have ushered in a new opportunity. The government has continuously promoted the revival and
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inheritance of Yue Kiln celadon, and the development of cultural and creative industries has also
empowered rural revitalization, playing a role in promoting excellent rural culture and enhancing
regional industrial strength to a certain extent. However, the current situation of the Yue Kkiln ce-
ladon cultural and creative industry is not optimistic, with problems such as more antique imita-
tions, less innovation, and weak market competitiveness. The author extracts and redesigns the
pattern symbols of Yue Kiln celadon, combining regional culture with cultural and creative prod-
ucts, interpreting the cultural connotations of Yue kiln celadon patterns, and exploring innovative
design approaches and sustainable development strategies for Yue kiln celadon in cultural and
creative product design. By innovating the patterns of celadon, the design and development of
celadon patterns in cultural and creative products have expanded the channels for the dissemi-
nation of Yue Kiln celadon, providing new ideas and directions for the innovation of Yue Kiln cela-
don.
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Table 1. Plant pattern collection
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Table 2. Animal pattern collection
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Figure 1. Innovative patterns
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Figure 2. Series of innovative patterns applied to scarves
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Figure 3. Innovative patterns applied to lanterns
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Figure 4. Application of innovative
patterns on skateboards

B 4. SIFhSEAERR ENA

5. Ihgg

T T RSB S ORI T AR G SOk, PR BCR AN G, B4 & B 5o ek
RRERAR IESK, BMEHVFZ . IRAE o ASONBE T B SCRIDURIEAT TS 20T, 0 RS
AT ST TRE S, NSRS AT ORI, SRHCH SO A, A B o S B O v R
H RS ISCA AR, PRI 7B 75 A SO S st B QR BT AR A AT RR 8 A RSk . 2 A RS
AT S 5RO A RS, ST 2 A ARG SO B JRE SRR B I AR 5 R IR,
MITHAL N 2 R R FEIRIZ X ENBE, IRl SO ML IR RE o

x B
SO R R B2
S5 3k

(11 JAREE. Abst IRAGSTAE LRI fhBe T S A FE[D]: [l 24608 3], Jbat: JER{# oK%, 2015.

[21 EZR. SURRLETS 5T i RO X e s SC ) i LA 45 0 A —— DA H R R A T L2 S BIF=  oRil[d]. B 3%
K, 2020(4): 27-32.

[38] ZEM. P EME ST ST R 138 ——CAHCE SOOI = ol [3]. 78305 %, 2022, 44(19): 136-138
[4]1 ZF(asE, FBRES. SREH T Y ST R A v BB [J]. B2E TR, 2018, 39(20): 196-200.

DOI: 10.12677/design.2024.91109 915 any


https://doi.org/10.12677/design.2024.91109

[6] =R AT RIAE BRI A I8 AR A BTk S5 R D). 36 THE, 2022, 43(20): 275-284.

[6] R, ROCH. JRIESCRT RO R BALEIETI]. EAREHE, 2019, 32(4): 187.

[71 REAR, XURE, 20 BT AR SO i S AL g 5 R 5T —— DA TG M X = GV B[], K H 5 = A e,
2021(9): 55-59.

DOI: 10.12677/design.2024.91109 916 wit


https://doi.org/10.12677/design.2024.91109

	越窑青瓷纹样在文创产品中的创新
	摘  要
	关键词
	Innovation of Yue Kiln Celadon Patterns in Cultural and Creative Products
	Abstract
	Keywords
	1. 引言
	2. 越窑青瓷文创设计现状
	2.1. 文创产品同质化严重
	2.2. 文创产品表现形式通俗化
	2.3. 文创产业缺乏整体品牌化构建

	3. 越窑青瓷特色纹样采集
	3.1. 越窑青瓷文化符号采集
	3.2. 越窑青瓷与文创产品融合发展策略

	4. 越窑青瓷纹样与文创产品融合的设计应用
	4.1. 越窑青瓷纹样设计
	4.2. 越窑青瓷创新纹样应用

	5. 小结
	注  释
	参考文献

