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Abstract

With the development of the times and the improvement of consumers’ aesthetic level, the rise of
the national trend drives the regeneration of traditional culture, and the traditional festival cul-

SCEG| AR, FIRT. O ERRIE T B SR s T FE]. BEit, 2024, 9(1): 373-380.
DOI: 10.12677/design.2024.91044


https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.91044
https://doi.org/10.12677/design.2024.91044
https://www.hanspub.org/

KeEs, FIRT

tural and creative products are favored by more young customers in the market. Taking the design
of Dragon Boat Festival cultural and creative products as the research object, we explore the var-
ious design forms and innovative ways created by the injection of Dragon Boat Festival culture in-
to the cultural and creative products. From the perspective of the development status and applica-
tion of the Dragon Boat Festival cultural and creative products, we point out the existing problems
and analyze the advantages of the Dragon Boat Festival cultural and creative product design under
the dimension of value perception; we summarize the ideas of the Dragon Boat Festival cultural
and creative product design from the three dimensions of value perception, namely, social value,
functional value, and emotional value, and at the same time, we give the Dragon Boat Festival cul-
ture a new connotation from the perspective of human beings, and enhance the interactive expe-
rience between the product and the consumers by virtue of personalized methods. Interactive ex-
perience between products and consumers is enhanced by personalized methods. Based on the
value perception of the audience, it gives more vivid design ideas to the cultural and creative
products, and then puts forward a more complete design strategy and method to help the tradi-
tional cultural heritage based on design.
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Figure 1. “Oriental Dragon Rice Dumplings” Dragon Boat Fes-
tival gift set
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Figure 2. The “Ten Thousand Lights” Mid-Autumn Festival gift set
2. WFEH AR FRFLE®

5.2. XBIF@mmiat, RAF~BINEENE

T3 PO AL BT AT AMRE R, 105 IUARTR SRR SCEN ™ it BE IR T 52 AO0KS #1211 A1 A7) 5 J2 T
(RO BT o 3 A SO AN S B ML AR R BT 7 AR R SO b BTt 38 I T g ATE o B A SR AR
Pt AL LT o, LS ST A Z AR R i T SO ST I A AS R A AR H e,
SR i p T L P A B T R A AR URSR, SR SO = B M EOR FUE S, A B H
TR BSAC R R T PIRE, TR T AR EE BAR AL AR R I . S34h, FESCRI B AN IP T
FINEIRTL DR 75 2, 1P RIS TR B S SCA0S 2 DASERR g R BE (% GAE AL i ik,
BEAT SOl R AU F I S5 0 E [ 7] A “F SR rp SR IBOKR 771 308, B A, TR SR UL At
HEFIER, UL RTINS, BT IH AT RRNRRRIE, AT 50tk 1P, iR ER
SRATT o AR (KRR N 1P TER, SCRIZ SR . sl S e IS — g it 2 REE R
BEAT 1P AL, 5% AR (1 RN CRFFA TR, Atk BB AATH & AR &, $TEMmE
FHOE W 1P A SEE(UE 3 FiR).

53 XULHEARL, BA-RBRNME
P GE AL FEA S I P 3G 7R 7 AL BT SRR A o KR 25 SCEU S AR BETH AT Th RE AR 56 4,

DOI: 10.12677/design.2024.91044 377 wit


https://doi.org/10.12677/design.2024.91044

BIERT, FIRT

Figure 3. Forbidden City cultural creation ridge
beast brass bookmark gift set
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Figure 4. Dong laiya “Generation Rice Dumpling
Master” dragon boat festival cultural creation
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Figure 5. “Three Dollars in a Row” Dragon
Boat Festival gift set
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Figure 6. “Three Dollars in a Row” Dragon Boat Festival gift set
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