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Abstract

In recent years, with the increasing self-confidence of Chinese culture and the return of traditional
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culture, museum cultural and creative products have gradually become an important part of the
external publicity of museums, and also shoulder the mission of spreading excellent traditional
culture to the people. How to successfully transfer intangible culture to users in the form of tangi-
ble products requires designers to deeply understand the collection culture and grasp the emo-
tional needs of users, so as to create cultural and creative products that touch the hearts of users.
Based on the concept of emotional design, this paper explores new ideas for emotional design of
cultural and creative products by analyzing the design example of “archaeological blind box” in
Henan Museum, so as to help the development of cultural and creative industry.
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Figure 1. Gansu Provincial Museum “horse
treadle flying swallow” cultural creative products
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Figure 2. Eastern Han copper galloping horse
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Figure 3. Henan Museum “archaeological blind Box”
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Figure 4. The excavation of the * archaeological blind box”
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