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Abstract

Nanjing Yunjin is a unique handmade weaving art known for its fast and exquisite craftsmanship
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as well as distinct cultural characteristics. It is currently the only art craft in China that has been
passed down and has not been replaced by modern machine technology. The pattern of Nanjing
Cloud Brocade combines the essence of ancient Chinese traditional patterns with rich meanings.
The patterns are gorgeous and contain profound cultural connotations. The ancients placed their
longing for beautiful things on the cloud brocade, reflecting their desire and pursuit for an auspi-
cious and happy life. This symbolic significance has also become one of the focuses of attention for
Chinese and foreign tourists. In order to better inherit and develop the Nanjing Yunjin pattern,
this article will explore its composition characteristics, color matching, and graphic selection. By
applying the traditional Nanjing Yunjin pattern to the design of textile cultural and creative prod-
ucts, we can adopt a new fusion approach and combine modern technology to continue the vitality
of traditional culture. This will help promote the prosperity and development of the cultural in-
dustry, and bring this unique value and charm of cultural arts to the world.
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Figure 1. The proportion of people willing to learn about the history and culture of
Nanjing Yunjin
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Figure 2. The proportion of people who love the types of Nanjing Yunjin patterns
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Figure 3. The proportion of people willing to purchase textile cultural and creative
products made of Nanjing Yunjin
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