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Abstract

Objective: To investigate users’ demand for fragmented information integration in the social
e-commerce APP Xiaohongshu, categorize user demand attributes using Kano model, and propose
optimized interactions for favorites based on user satisfaction coefficients. Methodology: We ana-
lyzed users’ needs through desktop research and user interviews, categorized the needs attributes
according to the Kano model, and then used the Better-Worse coefficient to determine the sensi-
tivity of user satisfaction. Conclusion: Using the Kano model to analyze the different demand
priorities of favorite functions, we select the demands with higher user satisfaction for interaction
design practice to improve user experience. It provides direction for optimizing the interaction
design of social e-commerce APP, and eliminates or attenuates the phenomenon of low usage effi-
ciency and user emotional anxiety caused by the phenomenon of information overload.
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Figure 1. Kano model [5]
& 1. Kano #&&I[5]

3.2. MIRKE

T, I S WA DR A P P BIRSRAS T /5K, iR Kano B 73S0 IR H 2R 7R
KEME, Hik, 1@id Better-Worse ZE5 T 2 FH P i = FE BRURFR

MRAE 7 5 KA Kano 8%, 192 8 &% 585/ H P 75 K27 7028 Kano [5G o) ag e A I &
IEFAS R A R, B SR LRI, 20 ml . “ER” . CERRIAL” . “BPTET . “Reld”
AEAREXR” (I 1) KRGS R BEREEATIEvE, SRJ5 R Kano FEAYEE IR 73 X R 70 S DI RE T
RANE 2). “M” NbRRTR: “O” NWIBEMT R, “A” REABTFER:  “17 NEERUT K,
“R” JIa iR, “Q7 RNl BEIESE . Bl B A& IR R EXN, AR &Ry B
it JEHTIE M EE R, BIIRE TR ROV DTSR L “A” FoR. EART RIS, AR
SRESAF BRI AR R, N 73R4 5 — DhRE R SR OBV E, i) “Better-Worse” Z 40t
1TiH5. Better £ {E B & 5200 77(S1), Worse B N ANH & 50 1(DSI)

HE AN

[Better (SI) = (A + O)/(A + OM + )]
[Worse (DSI) =(O + M)/[(A+ O +M + 1) * (-1)]

Better (SI)R¥ A2 A T3R5 O R 1L SR80, BO9IE, VEIBIZE O~1 2], MUk /i 2 AT
LR, Worse (DSI) I HEIHET R AR RAL HAONH HHTE-1-0 21, Bl i
BT B . FIFLH S, TR RE0 35 SLTH R P R L TR

DOI: 10.12677/design.2024.91139 1170 wit


https://doi.org/10.12677/design.2024.91139

{7 i B8

Table 1. The two-factor questionnaire format of the Kano model [5]
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Table 2. Classification comparison table of Kano models [5]
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Figure 2. User behavior model of mobile social APPs
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Table 3. Summary of interview needs survey
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Figure 4. Prototype diagram
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