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Abstract

Decoration, as a symbol, plays an important role in various periods of human design. In the con-
text of contemporary globalization, decoration is gradually returning to the trend of regionaliza-
tion in product design. This trend has prompted designers to rethink the important role of deco-
ration in establishing regional cultural characteristics. This article aims to conduct an in-depth
analysis of the motives behind the regional exploration of decorative aesthetics, to interpret the
regional expression of contemporary product decorative aesthetics from a new perspective, which
has important practical significance for the reflection and exploration of product decoration.
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Figure 1. Colored pottery from the Stone Age
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Figure 2. The sheep top mer-
chant in the late Shang dynasty
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Figure 3. Lexus innovation path
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Figure 4. Kiriko and Handcrafted pleats
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