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Abstract

The continuous development of new media technology has enabled people to obtain more diverse
information, interact in real time and create personalized creations, and at the same time give
birth to new interactive rituals and interaction models. The influx of information has brought
people anxiety and social pressure. In this context, people are constantly looking for ways to re-
lieve stress with a sense of participation and ritual, and to find belonging and spiritual comfort
from traditional cultural elements to enhance their sense of well-being. This article is introduced
by the concept of online blessings, exploring how rituals can be integrated into users’ interactive
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experiences in the digital environment through the interpretation of rituals and their specific cul-
tural connotations in China.
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