Design #tit, 2024, 9(1), 1289-1296 Hans X
Published Online February 2024 in Hans. https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.91156

IPEHR LA IEEREE BB E T

REE, & £
PR ZREE, {15 Feid

Weks H . 20234F12 120 FHEM: 20244F1H2H; KA HM: 20244F2H29H

G2

& BEARKRER P A TIPHA, X—RHEREEMRW T A FETHEVRBOTANA. £ZANMER
T, HATHEQIBRMIRET RN T EENRRE. Fit, B-REEEWERAIIPERH AR
B, X—HBERAMMUFELATHTERR, THERRT XUV RBH—AEEF . @dPd, *
BEFMEBEL UL ENEN ESHE Z RS AR MERRF . ASCUIPH AR T 1L fidE
BERKFEERDNBOTNMAEAMANSR, MUARRREZHET I, BESET FESHEMR
S NAREARETENER. EIPXEIRTHIT N7 kR, DEFFMANRSRERITE
SEA AR IPICRIT i, IR A2 8% 1L vE S B B PR AR BE AL S 1

X 5in

IPREERY), W RBER, Sl

Cultural and Creative Design of Shanxi
Intangible Cultural Heritage Lihou Tiger in
the IP Era

Guanmian Zhao, Quan Lu

School of Art, Nantong University, Nantong Jiangsu

Received: Dec. 12", 2023; accepted: Jan. 2", 2024; published: Feb. 29", 2024

Abstract

The rapid progress of information technology has given birth to the IP era, and this transformation
has significantly affected the design and application of traditional cartoon mascots. In this context,
traditional approaches exhibit significant limitations in terms of creativity and functionality. There-
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fore, converting cartoon mascots into IP has become a trend in the new era. This change not only
meets current market demand, but also represents an important direction for the development of
the cultural industry. Through IP, cartoon mascots can achieve wider applications and increase
commercial value on diversified platforms and media. Taking the design and application of the
Shanxi Lihou Tiger cartoon mascot in the IP era as the research object, the image of the Shanxi Li-
hou Tiger was analyzed, and the specific operation methods and key points of the design and ap-
plication of the cartoon mascot were summarized. Through indirect inheritance through IP cul-
tural and creative design, we can create practical intangible cultural and creative products in nov-
el and moving art forms, and at the same time spread the visual culture and spirit of Shanxi in-
tangible cultural heritage Lihou Tiger.

Keywords

IP Cartoon Mascot, Shanxi Intangible Cultural Heritage Lihou Tiger, Cultural and Creative Design

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. IPFMREE T REBESHIER
1.1. IP FiBHEHYRIMLE

IP RIEHFEVRIGE, NI T RESE YRR IR “IP” SR PO e, 2 B3R T+ iR
AL (¥ 22 J5 T3 [ HE B IR o BF 70 1P AR08 5 64, 15 4809 JA SRR B A FE W FOMBETHSEERBEE 1 e S L
A, P REHE YRR AN, SR TP R AT R I RS IEN 1. RAMGERTE T H )
REPEAIGME, T H Bt st 7 IR R R RS . 1P RIE S AR BIHT BN 2 e B AT, 9 HIR
TN DT, RO S R TR A s AR ML ALE . X ISR IR TS S 2 5
B TR G IS, R T B A R AU s e H s R A AL

1.2. IP R FEFHFMER R

IP MR, KBSV R TR s, G, T=. W, HETAEgGNE, YREE
FERIRG R BRMIMEEMREE i, SHEHRIEAL—HZ, IP AR REE
YIEIX LT 4Rt 1B E M EZ ui st RIUE R, NI 345 R AR AT I 2 [2]. el edl
IRl % HEJE . TEIR AT TG B ROR , ORI 5] T AR DGR o X P AR B MR X 28 A0 RS B AL =
B PR TP EI. REEEDA DR TER. REE. S aatn, me
PRI M. S WRFERE . W2 ME, ERERKM EME MR fft, suid
HNBEHERESE T KRB ES) . Bk, 200 -RIE S FEYE RO B A5 5 BRI A 5] 7
[3].

Hoot SRR ILE Z BRI RS ) b, 15 RIS IR NS IE B KA TG &N 7 T .
TR TR BRI RETE G R 2B TG, 405 7 KA Mk S (R O3 PR B, Uk T 18 gk,

I iy A A ) i o T 37 1140 738 A AR R A TR 285 AR P 803 T 2 B o e 2 0o T S ART AL B 00 1) e ok H 23K
IP BARH & T R RS RE, BRRSHE I Mo B BIATAE 7= fh ) E R, eV P i d R wR K

DOI: 10.12677/design.2024.91156 1290 wit


https://doi.org/10.12677/design.2024.91156
http://creativecommons.org/licenses/by/4.0/

R A, FlR

2. WAIFRBRERZ S
21 WAEBRRERENERZARER

FE(E D) PR R PR, FURRIE 9 VU B TORDH:, DY A2 A, AR D, R I H — DX T e
TR o BREBEFE I S HETERMBEEPIAN SR (UL 2), X745 mi0y B RO £ G E DA SR ¢ i A s ¢ B AR TC LA
LEES. Sehh, RREEIR AR IR A MERERC N, XN T BRI B S L MERR T A R
TEMSCRE,  TUHER T BN T TEAEEURE . IX a0t /2 th— FE A B B R i, R — B —BH A B2
ERERBETE S S TR G AE R PR RIME R IR 8, 5 AE X PRSI GUEAL SR A A PR &S A S A W& iy
BESRABIHEAE TEENRILE L. flin, HEZ ERHNMOIMOR “+at+3%7, HERET
RAE “REFR” o REBEREE DR GAL “Hg TR M bR o ssh, HINT B
OFEGAE O AEERC TR SR AT S SRR WU o B RFGE AL OUHESS I, DU E T,
B HEM, L AT AR R RSN . FhE TR, Fea RoR T RIE N SR SR A BIE A 4]

Figure 1. Lihou Tiger
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Figure 2. Female tiger on the left and male tiger on the right
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Figure 3. Little Tai Brother design sketch
B 3. hREGTEER

NTIKT /PRI 5 “QEBR” XA IP RIE SV LR D AR o, R T HAE A A
WICAZRE, REEEIRTE R an 4y “/NERAE” , R— AR T 9 “tiger” M1, MM, “IERak”
X IR RIEAYR T B EL (R T7 5 —— T, IR A MR PR A R B 0 I - I i 44 ]
R C H AR, B 7 BOONMmEAE, E ©REE RO AR ER . AR aiE L,
R WOBGEN AR BEG RFRAMENIE S, BARIINTUER, MEAEE. KENEs), T
Foph 2T o T CAEERGR” R —ANER . TR AN, OT . GRS, IR X R

DOI: 10.12677/design.2024.91156 1292 wit


https://doi.org/10.12677/design.2024.91156

R A, FlR

A F‘ P
)
/ / \ \
\‘(,—\//"\\ﬁ\; fi /
=== 1O
y\ ~ )“ »/~ .

Figure 4. Flower Sister design sketch
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Figure 5. “Little Tai Brother” and “Flower Sister” IP image three views
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Figure 6. “Little Tai Brother” and “Flower Sister” emoji design
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Figure 7. “Little Tai Brother” and “Flower Sister”
cartoon mascots cultural creation derivative
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Figure 8. “Little Tai Brother” and “Flower Sister”
cartoon mascots brand advertising
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