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Abstract

The purpose is to take Zhuhai’s cultural tourism resources as the research object, and from the
perspective of semiotics, to establish a set of cultural and creative product design methods suita-
ble for the characteristics of Zhuhai region, so as to design a set of cultural and creative products
to promote the development of Zhuhai region. The method starts from Morris’s “three-part theory”
and analyzes the semantics, structure and pragmatics of specific symbols. In the design process,
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methods such as direct quotation, reconstruction and segmentation, functional innovation, and
content innovation are used, and combined with the aesthetic preferences of target users, etc., to
design a cultural and creative product with urban characteristics. Conclusion: Through the analy-
sis of actual cases, the feasibility of using semiotic methods to design characteristic cultural prod-
ucts of Zhuhai’s “underground city” has been verified, which can provide new ways for the devel-
opment and utilization of local characteristic cultural tourism resources.
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Figure 1. Application of semantics, linguistic structure, and pragmatics in cultural and creative product design
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Table 1. Compilation of Zhuhai regional cultural resources
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Figure 2. Innovative design methods of urban cultural resources in cultural and creative product design
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Figure 3. Zhuhai love post office lighthouse
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Figure 4. Multifunctional set design
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Figure 5. Design a multi-functional home kit including lights, speakers, and mosquito repellents
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Figure 6. Sanzao bamboo weaving
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Figure 7. Bamboo bookend
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Figure 8. Split view of hamboo bookend
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