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Abstract

In order to better adapt to the fast-growing trendy game market, this article will conduct in-depth
research and exploration on the “tide play space” under the analysis of a large amount of data. The
problems existing in the tide play space and the design strategy are put forward to change the
status quo through design and propose a solution that can continue forever. First of all, the first
part of the article starts from the current situation of the design of the tide play space, and by in-
quiring about the relevant information, obtains data from it, and understands what tide play is.
Second, the second part of the article studies the current tide play commercial space through
on-the-spot research. The design concept is embodied, and the Bubble Mart brand is derived from
it. Again, this is the third part of the article. Through online research and literature search, the
problems found in the existing tide play space include: the source of the problem, specific design
problems and other possible problems, etc. By analyzing the data, conclusions are drawn. In the
last part of the article, we will find solutions to the problems through the transformation of the
specific tide play brand Bubble Mart directly-operated stores, and put forward specific solutions
to specific problems from the aspects of users, space layout, services, etc. After careful considera-
tion, sum up the innovative artistic expression methods that can be implemented.
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Figure 1. Concept map
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Figure 2. Concept map
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