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Abstract

With the comprehensive construction of a moderately prosperous society in China and the achieve-
ment of the historical task of poverty alleviation, people’s spiritual and cultural needs have been
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further enhanced, greatly promoting the development of China’s cultural and tourism industries.
In the context of cultural and tourism integration, the issue of how cultural and creative products
can be further innovatively designed to promote the prosperity of traditional culture and tourism
is also facing new challenges. Yancheng City, Jiangsu Province, as the location of the New Fourth
Army’s reconstruction headquarters, has rich red cultural resources. At present, there is a serious
phenomenon of homogeneity and insufficient practicality in the red cultural and creative products
of Yancheng City, and the innovation ability needs to be further improved. Innovating the design of
Yancheng’s red cultural and tourism products is conducive to inheriting Yancheng’s red culture
and revolutionary spirit, further deepening the development of Yancheng’s cultural and tourism
industry, and promoting the red revolutionary culture to be known to more people.
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Figure 1. Exhibition at the New Fourth Army Memorial Hall
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Figure 2. Exhibition at the New Fourth Army Memorial Hall
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