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Abstract

Art design is a creative act of creating a new and unique product or service to meet people’s needs
by using existing knowledge and experience. Creative design thinking and design methods are the
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core of art design, and the combination of scientific design system classification and innovative
design thinking is the process of design, and it is also the ability that art designers must have.
Based on the theoretical basis of creative thinking and design methods, and the design of rural art
greenhouses as the carrier, this paper extracts modern imagery, designs visual elements and in-
tegrates them into the interior space, sorts out the overall design ideas, presents a logical and
clear design scheme, and provides an excellent case for the application of creative thinking and
design methods.
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Figure 1. Analysis of the characteristics of Pipadun Village
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Figure 2. Characteristic agricultural products of Pipadun Village
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Figure 3. Analysis of the design crowd of art greenhouses in Pipadun Village
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Figure 4. Spatial analysis of art greenhouses
4. ERAMZE 4

5.2.3. BBRRRIEN

JEE % H 530 modern, RONILRAL . BRI SRR SO ILEE B, EAITEEE
SO EE S B R . MUGEAEIE T T AT 3 b A LS S, 1P R, SRR, it B S R
AR JTSCRI S s 5 N T 5 TR TH G 2K0E FH 2 2= N ER (UL 5), s sCe 1, B3 DA A Rk
FOWJT R BT AR S RIS E A (AL B, 0036 2 B I RO IR BT 25, FT38 55 (0 58 8 SO IR R S .

LB EE B R R T AN S AT, ITER iRt BRI, BRSO, EEBRE, EE
HHE. TEME. AL S, SE RN, ESARNE R BEEKHRH B £ A A5 5 2 B
/NS EFARRS, SUHIACH R SR HLR S, It R K 2 W SR R 1) R 77 17 o

5.2.4. RAMRRER
F N AR ARG E 2R, HEE AR, B RRa, RE SN EEEE, FrE
PR (S (0 25 1A, A8 25 1A S TS FT (LA 6)o KT AR HERR (L& 7), 4 ni BT, 28 a4 ik,

E=A | B E FE
B ¥ e / B

TEXBHXMTXAW

Figure 5. IP poster design of Pipadun Village
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Figure 6. Interior renderings of the art greenhouse
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Figure 7. Final display panel of Modern Field, display panel 1 (left), display panel 2 (right)
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