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Abstract

It has become a common cultural phenomenon for museums to use collection resources to develop
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cultural and creative products. In the context of intellectual property rights, museums, as the core
participants of the cultural and creative industry, give full play to their subjective initiative and
extract important cultural elements from the collection resources to develop and design cultural
and creative products, which not only extends the cultural education function of museums, but al-
so satisfies the material, spiritual and cultural needs of the public. However, local national culture
museums are restricted by many factors, and it is difficult for them to copy the existing successful
model in the research and development of cultural and creative products. They need to further
explore and practice according to their own conditions, so that cultural and creative products can
become emerging cultural symbols representing the image of museums. This paper takes Guiyang
Hand Memory Museum as the research object, expounds the research and development status of
its cultural and creative products, analyzes its design concept and practical experience, and pro-
vides some practical ideas for such museums.
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Figure 1. “Blue Flower and Narrating” and “Zhai Sheng: Memory on Hands” cover display
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Table 1. Indigo dyed silk products exhibition atlas
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Figure 2. “Nao Bi Li Na” series hand-made bag products display
2. “IMEREEN RIFIETRRR"

(=) el

Lo A D95 H G

“ AP H P S S S BB BT 2021 SEAARHETTIOSCR AR LR
ST it o el it 1 D308 HCUR PR 5 3 PR BB 7 SUREAE D H D R 3R b S AR 4 =D U
i “F g2 Memory on hands” i A AR SHEE —ROSCE, WA IRIT. FHE. g, B%
P, BT AR I REANR, BURIBYIE B S RO R INE RS 3). “ =
DU H 7 B T B2 e R R TR RURBE ORI KA, B 2021 4
B 5, CBONTF LaciZ i e s ST

2. “HEAMR WEQIKECT g

“COUABAMR BEGIRECT T ER” VE Y E S b AU B BT 2021 A AR BT A I S AR T
FALFAEALE, WEOFERKEORE . P8 RAACE MM P 2ot — 2540, 3R

Figure 3. Poster for the 2021 Collection calendar of Chinese 24 solar terms--Start of spring, Start of summer,

Start of autumn, Start of winter
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Figure 4. “One hundred poisons do not invade” batik mosquito repellent balance product display
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Figure 5. The story of Xiaomei-Guizhou Bayberry wine product display
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Figure 6. Guizhou taste-This box of polite products display
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Table 2. Guiyang City hand memory Museum cultural and creative products award list
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Figure 7. List of top ten non-state-owned museums in Guizhou Province
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