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Abstract

Under the guidance of the three-level theory of emotional design, this paper explores the design
methods and significance of expressing the meaning of products based on emotional design. It fo-
cuses on discussing specific emotional design methods by applying knowledge of interaction design
and ergonomics to enhance the enjoyment and significance of product interactions. User satisfac-
tion and emotional engagement are designed to be improved, in order to establish deeper emo-
tional connections, as well as to elicit emotional resonance and reflection from users. Finally, rele-
vant case studies will be analyzed to illustrate the application of these methods.
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Figurel. Division of methods to enhance interactivity of products
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Figure 2. Product size classification types
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Figure 7. Product design steps summary
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