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Abstract

With the high-speed operation of society and the continuous upgrading of science and technology,
audio books have become one of the important ways for people to read books, and have gradually
integrated into people’s daily life, and received certain attention in the society. In recent years, the
audio book platform has developed rapidly and has a broad market prospect, and many audio
book apps have emerged. However, at present, many audio book apps still face certain difficulties
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in the design level, such as the interface design is not perfect, the use of the scene design is rela-
tively simple and other problems. In this context, by introducing the concept of audio books and
combining with Wechat Listening APP, this paper sorts out the design characteristics of Wechat
Listening APP, focuses on exploring the difficulties existing in the design of Wechat Listening APP,
and then proposes corresponding countermeasures, in order to provide reference ideas for the
design improvement of audio books APP.
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