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Abstract

Aims: In the context of the era of great health, the path of improving user compliance in the appli-
cation of TCM health management by Fogg behavior model was explored. Method: Based on the
deep connotation and value of TCM health management, this paper briefly describes the origin
and development of Fogg behavioral model theory, analyzes the significance of improving health
management compliance by designing user behaviors, and studies the corresponding relationship
between Fogg behavioral model and TCM health management by means of theoretical integration
and comprehensive analysis of application cases. This paper analyzes the practical application of
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Fogg behavior model in system interaction, function planning and notification. Result: In the
process of TCM health management, it is proposed to provide variable reward, make the design
conform to the daily behavior and adopt the design strategy of gentle promotion. Conclusion: The
design of TCM health management based on Fogg behavior model guides the occurrence of user
behaviors at different stages, which can effectively improve the patient compliance of TCM health
management, improve the efficiency of mobile health management, and provide reference for the
subsequent application design based on Fogg behavior model theory.
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