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Abstract

With the advent of the era of media economy, the development of e-commerce industry has grad-
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ually entered the era of social media virtual content platform. As an e-commerce platform with
young women as its main target group, Xiaohongshu’s content design is good for young women,
converting traffic into sales volume. Through daily use, users continue to deepen their depen-
dence on and interest in virtual platforms through interesting relationships in the platform. This
virtual platform with content design and operation as its main communication strategy is worthy
of learning from other platforms. The only way for every social media platform to develop better
in the information age is to effectively use social media for content design, concentrate users’ at-
tention resources, achieve the best communication effect, transmit the platform’s content design
concept to users, and enhance users’ dependence and trust, which is of great significance for the
in-depth development of current social media and the platform’s content production. This paper
takes Xiaohongshu as an example to conduct an in-depth analysis of the current content design
and operation mode of Xiaohongshu from the perspective of media, and discusses the long-term
survival mechanism of content design and operation of various platforms in social media.
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Figure 1. Xiaohongshu community development landmark event
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