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Abstract

Roof figures are a beast shaped decoration piece decorated on the roof ridge in ancient architec-
ture, which is distributed on the straight ridge, ridge and vertical ridge of the building, and is an
integral part of the traditional roof decoration art. This paper focuses on the beasts and roof fig-
ures that appear on the roof of Taihe Hall of the Forbidden City, which are the highest existing
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specifications in ancient buildings in China, first summarizes the image of the roof figures, then
analyzes the basic status quo and existing problems of the cultural and creative products of the roof
figures image of the Forbidden City, discusses the application methods of the image of the roof fig-
ures in the design of cultural and creative products, in order to explore and design the characteristic
cultural and creative products that conform to the roof figures of the Forbidden City, to excavate and
convey the cultural heritage of roof figures and realize its cultural value and to bring more new de-
sign methods and ideas to the design and development of cultural and creative products carrying
traditional Chinese culture.
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Figure 1. Bookmark set of roof figures in the Forbidden City
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Figure 2. Imperial Palace Taihe auspicious beast roof figures
series blind box
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Figure 3. Court beads headphones
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Figure 4. Longevity moon spirit-jade rabbit thread incense tool
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